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RESUME
I.
Personal
J. Michael McDonald, Director

Office of Graduate Studies

College of Business Administration

Georgia Southern University

Statesboro, Georgia 30460

912-681-5767 or 5483

Email:
mmcdonal@georgiasouthern.edu


II.
Education

Ph.D.
Business Administration - University of Georgia - December 1976

Major - Management/Business Policy

Minor - Organizational Behavior/Development
 

M. Ed.
Counseling Psychology - University of Georgia - June 1973

Major - Industrial/Vocational Psychology

Minor - Clinical/Counseling Psychology

B.S.
Industrial Management - Georgia Institute of Technology - March 1971 (with honors)

German and Economics - West Berlin Technische Universitat - October 1969 - July 1970 

III.
Awards/Recognitions

1994
Membership in Gold Key Honorary Society.
1993
Received a G.S.U. “Excellence Award” for teaching.

1992
Received the College of Business “Outstanding Teaching “ award.

1990 
Received the “Professor of the Year” award for teaching excellence.  This is a G.S.U. 

university wide teaching award based on student input and sponsored by the Gamma Beta Phi Scholastic Society.

1988
Finalist (Honorable Mention) in the southern Business Administration Association’s 

Innovative Awards Program for the development of the Georgia Southern Executive 

Leadership Seminar for outstanding seniors.  This award is granted for creative, unique 

instructional courses.

1987
Recognized as one of “Twelve Who Make a Difference” at Clemson University for 

outstanding service to the university.

1987
Received the Clemson University Alumni Master Teacher Award for outstanding 

teaching.  This award is strictly student nominated and given to one faculty member per year on a university wide basis. 
 

1978
General Electric Scholar at the Catholic University of America’s Business and  Society Conference in Washington, D.C.

Other awards: Phi Kappa Phi, Omicron Delta Kappa, Fellowship at the West Berlin Technical University, Who’s Who in American Colleges and Universities.

IV.
Academic Experience
September, 1996
Director of Graduate Studies, College of Business Administration.  Responsible for

to Present

 administration of the M.B.A. and M.Acc. programs.

March 1990

Dixie Crystals Professor of Business.  Endowed professorship sponsored by the 
 
to Present

Savannah Foods Corporation, formerly a Fortune 500 firm.

September 1987
Professor of Management, Georgia Southern University.  Primarily teach Business 

to Present

Strategy, Organizational Behavior, Principles of Management, and Leadership. 

August 1980

Associate Professor of Industrial Management, Clemson University.

to July 1987

Primarily taught graduate/undergraduate, Human Resources Management, Business 



Policy, Organization Behavior, Comparative Management Thought, Personnel 




Management, and Hospital/Health Services Administration.  

Additional areas of responsibility included: Responsibility for coordinating 




Hospital/Health care minor and health care internships.

Chairman of the Departmental Curriculum Committee and Representative to the 



College and University Curriculum Committees.

Developed and taught programs in the Office of Professional Development.

September 1980
Adjunct Associate Professor at Queens College, Charlotte, N.C.

to August 1986

Taught M.B.A. Organization Behavior.

September 1977
Adjunct Assistant Professor at Furman University, S.C.  Taught 

to May 1978

undergraduate/graduate Business Policy and Principles of Management.


January 1976

Assistant Professor of Industrial Management, Clemson University.

to August 1980

Taught undergraduate/graduate Business Policy and Personnel Management.

March 1973

Teaching Assistant (Instructor), Department of Management, University of 

  
to   December 1975
Georgia.

Principles of Management.  Complete responsibility for conducting course.  




Also advised and counseled students.  Assisted several professors with 





research.  

July 1975

Assistant to Dr. H. Smith: Helped coordinate and plan the Southern 

to  September 1975
Management  Institute - a management development program for the Associated                                    Credit Bureaus.(Continuing Education Center, University of Georgia).

September 1971
Research Assistant: Economics Department.  Assisted Dr. H. Cohen with 
 
to June 1972

research: Seasonal Demand in Public Utilities.

Assisted Dr. A. Niemi: Determination of State Gross National Product.

September 1970
Administrative Assistant to the Dean of Students, Georgia Tech.  Worked under

to March 1971

O.E.O. Grant.  Responsibilities included setting up and coordinating a Tutorial Program between Georgia Tech and local junior and senior high schools.  Involved approximately 40 tutors.

September 1968
Senior Counselor of Dormitory at Georgia Tech.  Responsibilities included

to June 1969

 supervision of 10 dormitory counselors, inventories, records and program planning.

V.        Teaching

While at Georgia Southern, I have taught the following courses at the undergraduate and graduate levels:

Principles of Management

Human Resource Management

Organizational Behavior

Business Strategy

Global Business Strategy

Leadership

Teamwork

VI.
Advising
I help advise 270 part-time and full-time M.B.A. students at the Statesboro, Savannah, and Brunswick sites.  I also help advise WebMBA students.

VII.
Scholarly Activity
A.
Articles in Journals (from 1999 to present)

1.
Spears, Martha C., Darrell F. Parker, and Michael McDonald, “Globalization Attitudes and Locus of Control,” Journal of Global Business, 2004, Fall, Vol. 15, No. 29, pp. 57-64.

(This paper was selected as “Best Paper in Track” at the Association for Global Business Conference, Atlanta, GA., November, 2003.)

2.
Stanley, Kenneth L., Rodney Alsup, J. Michael McDonald, and Joe Bocchi, “Program 

Sustainability Issues Facing the Georgia WebMBA,” The MBA Roundtable Journal, 2004, Spring, Vol. 5, Issue 1, pp. 16-19.

3.
Alsup, Rodney G., J. Michael McDonald, and Chad Arnett, “Georgia’s WebMBA Program:  A Five-School Collaboration,” The MBA Roundtable Journal, 2001, Fall, Vol 2, Issue 2, pp. 33-40.

4.
McDonald, J. Michael, “Managing Rapid Change: from Theory to Practice,” Southern Business Review, 2000, Spring, Vol. 25, No. 2, pp. 28-33.

B.
Articles in Journals (from 1993 to 1998) 

1.
Askew, Rebecca, Russell Kent, and Michael McDonald, “Assessing and Responding to Client Needs: A Framework for Home Care Agencies,” The Journal of Alternate Site Medicine and Management, Vol. 5, No. 6, June 1998, pp. 13-19.

I. McDonald, J.M. and Bernard Keys, “The Seven Deadly Sins of Team Building,” Team Performance Management: An International Journal, Vol.2, No. 2, 1996, pp. 19-26.

I. Guinan, James and J. Michael McDonald, “Managing Rapid Change: Lessons Learned from 
Experience,” Executive Development, Spring, 1994, Vol. 7, No. 2, pp. 3-6.

I. Mooney, J. Lowell and J. Michael McDonald, “First Year Staff: Time Traps You Should Look For and Avoid,” The New Accountant, March, 1994, Vol. 9, No. 6, pp 12-26.

I.  McDonald, J. Michael and J. Bernard Keys, “Developing the Influential Manager: Experiences with   Deans of Business Schools,” The Journal of Management Development, 1993, Vol 12, No. 1,

 pp. 13-19.

I. Wafa, Marwan A., J. Michael McDonald, and Mahmoud Yasin, “Computer Usage Patterns in the Construction Industry: An Empirical Investigation,” Mid-American Journal of Business, 1993, 
Spring, Vol. 8., No. l,  pp.11-16.

C.
Papers in Conference Proceedings (from 1999 to present)

1.
McDonald, Michael, Carl Gooding, and Kenneth Stanley, “A Critical Analysis of the Georgia WebMBA: Lessons Learned,” Proceedings (Abstract), Allied Academies Fall 2003 International Conference, p. 30.

2.
McDonald, Michael and Carl Gooding, “Guiding Organization Change,” Proceedings, The Association for Marketing Theory and Practice, March, 2003, pp. 7-11.

3.
McDonald, J. Michael and Glen Riecken, “Service Quality Improvement in a Part-time M.B.A. Program,” Readings Book, International Business Trends, The Academy of Business Administration, p. 45-50, April 17-22, 2002.

4.
McDonald, J. Michael, “Crisis Management: How Should Successful Airline Companies Respond?,” Proceedings, Association of Marketing Theory and Practice, Vol. 11, p.1-6, March 28-30, 2002.

5.
McDonald J. Michael, Chad A. Arnett, and Rodney Alsup, “Critical Issues Facing Web MBA Programs,” Readings Book, Academy of Business Administration Global Trends Conference, p. 12, December, 2001.

6.
McDonald, J. Michael and Carl Gooding, “Developing a Consortium Internet MBA Using a Marketing Framework,” Global Trends Contemporary Readings 2000 Edition, p. 37.

7.  
McDonald, J. Michael and Justin Miller, “Open Book Management: The Key to Change in Eastern Europe,” International Business Practices Contemporary Readings 2000 Edition, pp. 159-161.

8.
McDonald, J. Michael and Edna Levernier, “The Evolution of Web Based MBA Programs: Driving Forces and Common Themes, Proceedings, Association of Marketing Theory and Practice, Vol. 9, pp. 170-173, March 30-April 1, 2000.


D.
Papers in Conference Proceedings (from 1993 to 1999)

1.
McDonald, J. Michael, and Edna Levernier, “Developing a Marketing Strategy for a Weekend M.B.A. Program, Association of Marketing Theory and Practice, Proceedings, April 15-17, 1999,

 pp. 84-89.

2.
Askew, Rebecca, Russell Kent, and Michael McDonald, “Using Client/Customer Feedback to Improve Quality: Practical Considerations for Home Healthcare, Association of Marketing Theory and Practice, Proceedings, Spring, 1998, pp. 163-168.

3.
McDonald, J. Michael, and E. James Randall, “Lessons Learned in Marketing an M.B.A. Program,” Academy of Business Administration, National Conference, Proceedings, April , 1997, p. 51.

4.
McDonald, J. Michael, and James Randall, “Marketing an M.B.A. Program by Improving Service Quality,” Association of Marketing Theory and Practice, Proceedings, March 20-22, pp. 67-72.

5.
McDonald, J.M. and Carl Gooding, “How Deans of Business Use Upward Influence Tactics to Get Strategic Resources,” Association of Marketing Theory and Practice, Proceedings, March 21-23, 1996, pp. 1-7.

6.
Fellers, G., J.M. McDonald, and C. Gooding, “Teaching Deming in Business Schools,” The Southeast Chapter of the Institute of Management Sciences, Proceedings, Oct. 6-7, 1994, Vol. 30, pp. 390-391.

7.
Mooney, J.L., J.M. McDonald, J.B. Keys, and T.L. Case, “An Empirical Study of the Lateral Relationships of Public Accountants: Could They Be the Key to Advancement?”  The Southeast Chapter of the Institute of Management Sciences, Proceedings, Oct. 6-7, 1994, Vol. 30, pp. 26-27.

E.
Other Publications (from 1993 to 1999)

1. McDonald, J.M., and Lowell Mooney, “The Non-Value Added Activities of New Accountants,” National Society of Public Accountants Information Resources Series, Spring, 1995.  (This is an article in a professional publication.)

1. McDonald, J.M., “How Good Are You at Managing?”  Savannah Morning News article, May 3, 1998.

1. McDonald, J.M., “Assess Your Organization’s Readiness for Internal Change,” Savannah Morning News, Aug. 16, 1998.

VIII.
Service
A.
Office of Graduate Studies.  Direct the MBA, M.Acc, and Web MBA programs at G.S.U.  Responsible for supervising two office staff and coordinating schedules and faculty with four academic departments.  Supervise admissions process, advisement, and appeals.  Work with the COBA Graduate Curriculum and Programs Committee to set policy regarding graduate programs.  Work closely with the University Office of Graduate Studies in assigning and evaluating 24 graduate assistants throughout COBA.  Attend statewide meetings to administer the Georgia Web MBA Program.  Attend Graduate Management Admissions Council (GMAC) Annual Conferences.  Also handle A.A.C.S.B. and S.A.C.S. accreditation reports.

B.
University Service

1.
Elected COBA representative to the University Graduate Council (now Graduate Committee), 2001-2003.

2.
Serve on the University College of Graduate Studies “Marketing” Task Force, 2001 to present.


3.
Serve on the University College of Graduate Studies “Enrollment Management” Task Force, 2001 to present.

4.
Served on the Search Committee for the Director of the Coastal Georgia Center, 2001.

C.
College of Business Service

1.
Served as departmental representative to the COBA Promotion and Tenure Committee, 

2000-2003.

2.
Serve on the Graduate Curriculum and Programs Committee, Ex-officio, 1996 to present.

3.
Served on the COBA Dean Search Committee, 2001.

4.
Served on the Instructional Resources Committee, 2000-2003.

D.
Departmental Service

1.
Serve on yearly promotion and tenure pre-reviews and reviews.

2.
Serve on yearly textbook selection committees.

3.
Assist with various special needs like “Academic Distinction Plans” and Business Advisory Council Meetings.

E.
Continuing Education and Consulting

1.
Every year I have helped develop and deliver management/executive development programs to companies like Georgia Pacific, Gulfstream, Great Dane, Carson Products, etc.  These are administrated through COBA’s Center for Management Development.

2.
For twenty-seven years, each Fall (normally, the first week of October), I have taught a day long workshop in the Clemson University Outdoor Recreation Resource Management Short Course.  This two-week program is funded by the U.S. Forest Service and brings in professional managers from all over the U.S.A.  I usually teach “change management.”

3.
For twenty-five years, each Spring (normally, during Spring break), I have taught in a similar program (described above) at Utah State University in Logan, Utah.

4.
For twenty-six years, late summers (normally, July), I have taught in the University of Georgia Southeast Regional Credit Union School.  This is a two-week professional development school for managers of credit unions.  It is supported by the State Credit Leagues throughout the Southeast.

